
The Marketing Core
Acquire and retain more customers by focusing 
on these simple, often overlooked marketing activities.
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Congratulations.



Who is Workhorse?



Today’s Goal:
We want you to leave with at least one idea that you can 

start executing tomorrow in order to grow your business. 



Why? 
What? 
Who?

Messaging & 
Value Propositions

Marketing Activities

Search Engine 
Optimization

Email  
Marketing

Responsive 
Website

Email  
Marketing

Responsive 
Website

Social Media 
Management

Online 
Advertising

Online Rep. 
Management

Referral 
Marketing



There are no silver bullets.



Take Control of your 
Marketing Core

1. Marketing Strategy / Schedule 

2. Referral Program 
3. Email Marketing / Automation 
4. Social Media Management 

5. Online Reputation Management 

6. Search Engine Optimization 
7. Conversion Optimization 
8. Analytics - How’d It Go?

Without breaking the bank.



Marketing Strategy /  
Schedule

1. Identify Pillars of Content 
2. Build Communication Points 
3. Schedule Communication Activities  







Referral Program

1. Develop Referral Incentive 
2. Identify Referral Audience 
3. Ask For Referrals  





Email Marketing /  
Automation

1. Build Your List Through a Customer  
Collection Strategy 

2. Send Emails 



40X Email marketing is more effective 
at acquiring customers than 
Facebook and Twitter combined.



Social Media 
Management

1. Establish appropriate channels for  
your business 

2. Leverage tools to post on all channels  
at once (ex. Hootsuite) 

3. Provide fun and valuable content  





Online Reputation 
Management

1. Establish your Google business page 
2. Encourage reviews 
3. Monitor 





Search Engine 
Optimization

1. Produce relevant, helpful, accurate content 
2. SEO-friendly website 





Conversion  
Optimization

1. Establish conversion goals on website  
2. Make sure visitor can achieve goals 





Analytics  
How’d It Go?

1. Install Google Analytics 
2. Look at email statistics 
3. Track conversions 



Take Control of your 
Marketing Core

1. Marketing Strategy / Schedule 

2. Referral Program 
3. Email Marketing / Automation 
4. Social Media Management 

5. Online Reputation Management 

6. Search Engine Optimization 
7. Conversion Optimization 
8. Analytics - How’d It Go?

Without breaking the bank.



Thank You!

WorkhorseMKT.com


