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Agenda 
 
• Social Media Stats 
 
• Content and Social Media Strategy for your business 
 
• Running Facebook Ads 
 
• Keeping up with changes on Facebook – Tips / Websites to follow 

 
• Audience Insights 



• 52% of online adults now use two or more social media sites. (Pew Research) 
 

• 70% of the U.S. population has at least one social networking profile. (Statistica) 
 

• Of the 7.2 billion people on earth, 3 billion have Internet access; 2.1 billion are active on social media; and 1.7 
billion use social networks from a mobile device. (Link Humans) 
 

• The number of worldwide social media users is expected to reach 2.5 billion by 2018. (Statistica) 
 

• The average social media user maintains five accounts. (Link Humans) 
 
• Mothers with children under the age of five are the most active on social media. (Link Humans) 

 
• 90% of young adults (ages 18 to 29) use social media. 35% of those over age 65 do. (Pew Research Center) 
 
• The “most important” social networks to teens and young adults (aged 12-24) are now                                      

Instagram (32%), Twitter (24%), Facebook (14%), Snapchat (13%) and Tumblr (4%).                                                  
(Mary Meeker’s Internet Trends) 

 



 
 
 

• The share of marketing budgets spent on social media is expected to more than double over the next five years, from 11% today to 
24% by 2020. (The CMO Survey) 

 
• Another survey predicted the share of overall digital marketing budgets devoted to social media marketing will increase from 9.9% 

today to 22.5% within five years. (Dazeinfo) 
 

• Social media advertising revenue will reach $9.8 billion in 2016. (Link Humans) 
 

• 22% of social media marketing activities are performed by outside agencies. (The CMO Survey) 
 

• Developing a social media strategy is a more common challenge among small businesses (55%) than enterprises (34%), while 
securing enough internal resources is a more common problem in larger companies (47%) than in SMBs (33%). (Simply Measured) 

 
• 33% of millennials identify social media as one of their preferred channels for communicating with businesses. Less then 5% of 

those 55 and older agree. (MarketingSherpa) 
 

• 74% of salespeople who beat their 2014 quota by 10% or more say they have an excellent understanding about the                           
use of social media for prospecting, nurturing relationships and closing deals. They were over 6x as likely to exceed                           
their quota than sales peers with rudimentary or no social media skills. (Forbes) 

 
• 64% of sales professionals reported closing at least one deal in 2014 as a direct result of using  
 social media. (Forbes) 

 
 



• More than half (52%) of marketers say Facebook is “the most important social network they use to grow and 
market their business.” LinkedIn came in second place with 21%, followed by Twitter, YouTube and Google Plus. 
(V3B Blog) 
 

• 96% of small business owners/marketers use social media marketing, and 92% of those agree or strongly agree 
with the phrase, “Social media marketing is important for my business.” (Social Media Examiner) 
 

• The top three goals for SMB social media marketing programs are brand awareness (74%), website traffic 
(53%), and lead generaiton (41%). (Simply Measured) 
 

• 61% of startups use social media for marketing. (TNW News) 
 

• 57% of consumers say they’d be somewhat or very influenced to think more highly of a business after seeing 
positive comments or praise online, and 16% say they only share positive reviews on social media. (Direct 
Marketing) 
 

• And yet–34% of small businesses have no social media presence at all, and 36% of those  
 who do never respond to customer comments online. (Direct Marketing) 
 
 
SOURCE http://www.business2community.com/social-media/47-superb-social-media-marketing-stats-facts-01431126#WA9KEXquyMv5sEkY.99 



FACEBOOKCONTENT AND CONTENT STRATEGY 

What is it you do?  And WHY are you unique? 
 

Answering this question has an impact on your business and your social media strategy 
 
• It forces you to figure out: 

• Why your distinctive 
• Why your customers love you 
• And how your company fits into the marketplace 
• Find out where your customers are and your competitors 
 
Once you answer these questions, you can implement an effective strategy using 
Facebook Ads 

 
 





Content Strategy Consists Of: 
 
3-5 Posts per week  
 
An aggressive ad budget strategy 
 
Branding Posts IE:  #MONDAYQUICKTIP 
 
Posting Relevant Industry Articles 
 
The Importance of Video 
 
Replying and Interacting with anyone liking, commenting or posting to the page 
 
The ENTIRE Strategy is based around the back end advertising 





Video Post made July 2015 
 
Content is STILL relevant today 
 
220,000 views 
 
271 LIKES 
 
93 SHARES 
 
35 COMMENTS 







Facebook Lead Ads – 
Introduced in September / 
October 2015 
 
We’re run lead ads for 
AccuLynx since November 
2015 and have generated 
over 400 inbound leads  





Your 
Facebook 

Page 

Who are 
your 

customers? 

What 
product or 
services do 
you offer? 

Do you have 
a marketing 

plan in 
place? 

Do you have 
any budget 

for Facebook 
Advertising? 



 
Ideas to increase your Facebook presence and branding on Facebook 

1. Invite people you are connected with to LIKE your page 
 

2. LIKE other pages as your page and interact with those pages 
 

3. Send invites to your customers through Facebook (individually and through the email upload 
process) 
 

4. Produce GREAT content and post often (at least 3 times per week) 
 

5. Use the Facebook advertising platform and make sure your ads are delivered to the specific zip 
codes you serve 
 

6. Use your page to connect, comment, like and interact with other companies that you do business 
with OR want to do business with 



Audience Insights 



Audience Insights 



Audience Insights 



Audience Insights 



Audience Insights 



Websites for great social media information and data: 
 
Facebook ad training  https://www.facebook.com/blueprint 
 
Social Media Examiner  http://www.socialmediaexaminer.com/ 
 
Jon Loomer  http://www.jonloomer.com/ 
 
Shortstack  http://www.shortstack.com/ 
 
Facebook Marketing for Business  https://www.facebook.com/marketing 
 
Facebook for Business:  https://www.facebook.com/business 
 
AdWeek SocialTimes:  http://www.adweek.com/socialtimes  (formally AllFacebook) 

 
 

https://www.facebook.com/blueprint
http://www.socialmediaexaminer.com/
http://www.jonloomer.com/
http://www.shortstack.com/
https://www.facebook.com/marketing
https://www.facebook.com/business
http://www.adweek.com/socialtimes


QUESTIONS? 
bill@notimeforsocial.com 
 
https://www.linkedin.com/in/billcombes 
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