


IVY LE ON SOCIAL MEDIA 

T W I T T E R  

 

Twitter:  
@UrbanHaiku  
@9Terrains 
#IW16 and 
@PeopleFund 
 
 
 

F A C E B O O K  

facebook.com/9terrain

s/ 

L I N K E D I N  

linkedin.com/in/ivylem

ba 

https://twitter.com/hashtag/IW16?src=hash
https://twitter.com/hashtag/IW16?src=hash
https://twitter.com/hashtag/IW16?src=hash
https://twitter.com/hashtag/IW16?src=hash


HTTPS://MEDIUM.COM/GREATER-THAN/PART-3-17A12ACBC3CB#.T50OHQBFM 

WHY INFOGRAPHICS? 



WHAT ARE INFOGRAPHICS? 

A visual mode of storytelling that borrows 

from art, journalism, and technology to 

make the abstract concrete and show 

multiple facets of data in flat space.  

Words can accompany images in an 

infographic, but they support rather than 

carry the meaning.  



https://en.wikipedia.org/wiki/Florence_Nightingale 



Subway map 



h
ttp

:/
/
w

w
w

.g
lo

b
a

l-m
ig

ra
tio

n
.in

fo
/
V

ID
_

G
lo

b
a

l_
M

ig
ra

tio
n

_
D

a
ta

s
h

e
e

t_
w

e
b

.p
d

f 



Stats example, FWD 



http://www.washingtonpost.com/wp-srv/special/investigations/va-daycare-deaths/cases/ 



1. Name the change 

2. Know your audience 

3. Brainstorm and research 

4. Find the story and write 

5. Design for clarity 

6. Earn those eyeballs! 



1) NAME THE CHANGE YOU WANT TO SEE.  

 

I N F O R M AT I O N A L  P R O M O T I O N A L  

• Advocacy 

• Program publicity 

• Donor engagement 

• Awareness 

• Program content 

• Annual report 

NONPROFIT COMMUNICATION GOALS 

WHAT IS YOUR CALL TO ACTION? 



2) WHAT IS YOUR AUDIENCE’S POV 

Familiarity 
•Experts? 

•Newbies? 

Stance 
•Opposed? 

•Support? 

Media 
Preferences 

•Print? 

•Digital? 

•T-shirts? 



3) BRAINSTORM.  

THEN, RESEARCH RUTHLESSLY. 
B R A I N S T O R M  

R E S O U R C E S  

• Pinterest 

• Dailyinfographic.co

m 

• Fast Company’s 

Infographic of the 

Day 

 

 

D A T A  S O U R C E S  

• Google and Google 

Books 

• US Census 

• Data.gov 

• Universities, think 

tanks 

• Kaggle.com 

 



OR JUST USE 

A BOOK. 

 

Example 

source:Mason 

Currey’s Daily 

Rituals: How 

Artists Work. 

http://www.fastcodesign.com/

3031754/infographic-of-the-

day/the-sleep-schedules-of-27-

of-historys-greatest-minds 

http://masoncurrey.com/Daily-Rituals
http://masoncurrey.com/Daily-Rituals
http://masoncurrey.com/Daily-Rituals
http://masoncurrey.com/Daily-Rituals
http://masoncurrey.com/Daily-Rituals
http://masoncurrey.com/Daily-Rituals


“IF YOUR MOTHER SAYS 

SHE LOVES YOU, FACT 

CHECK HER.” 



4) WHAT IS THE MUST-SHARE  

STORY IN THE DATA? 

Ask yourself: 

• What would your audience find counterintuitive 

or surprising? 

• What is hilarious or enraging? 

• If a news outlet ran the infographic, what would 

the headline be? What would the tweet say? 

• Are there characters in this story? 
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http://qz.com/501926/the-best-infographics-of-2015-and-why-we-cant-stop-looking-at-them/ 

ONCE YOU FIND THE STORY, WRITE IT.  





5) DESIGN FOR BEAUTY, CLARITY, CONTEXT 

S O M E  F O R M AT S  T O  

C O N S I D E R  W H E N  

W I R E F R A M I N G  

• illustrated article  

• Data visualization 

• Mixed charts and graphs 

• Timelines, flowcharts, 

• Compare and contrast 

• Maps 

Design resources: 

CreativeMarket.com 

iStockphoto.com 

Canva.com 



https://www.behance.net/gallery/924345/Information-graphics-in-context 



• Themes, not gimmicks 

• Clarity, not a novel 

• Instant understanding 

• Hierarchy of information 

 





TECHNOLOGY RESOURCES 

• TECHSOUP.ORG 

Tableau 

Adobe Creative Suite 

• Apps like Vizable on iPad 

• Silk.co for easy interactive sites 

 



6) EARN THOSE EYEBALLS 

• Promote for at least 3 weeks!  

• Go in advance to ideal media outlet and pitch 

• Social media sized images for all outlets. 

Google “social media size cheat sheet” for 

latest dimensions 

• Post on your site and link in email signature 

• Hashtags! 

 

 



S I G N  U P  FO R  L AU N C H  

I N FO : 9 T E R R A I N S . C O  


