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WHY INFOGRAPHICS?

GOW= 9 Seconds FHuman = 8 Seconds




WHAT ARE INFOGRAPHICS?

A visual mode of storytelling that borrows
from art, journalism, and technology to
make the abstract concrete and show
multiple facets of data in flat space.

Words can accompany images in an
infographic, but they support rather than
carry the meaning.




2 DIAGRAM or rur CAUSES or MORTALITY
APRIL 1855 ro MARCH 1856. IN THE ARMY IN THE EAST.

The Areas of the blue;, red, & black wedges are eack measwred. from
the cenire as the common veriea.

The blue wedges measured from the cenire of the circle represent area
for area the deaths from Freveniddie or Mitigable Zymotee diseases, the
red wedges measured, from the centre the deaths from wourds; & the.
black wedges measured. [rom. the cenire ithe deaths from all other causes.

The black line across the red triangle in Nov? 1854 marks the boundary
o' the deaihs Trom all other causes during the monily.

I Oclober 1854, & April 1655, the black area coircides untly the red.
wvJanuary & February 7858 the blue concides wilh the black:

The entire areas may be compared by following the blue. the red & the
black lines enclosing them-

https://en.wikipedia.org/wiki/Florence_Nightingale
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APRIL 1854 roMARCH 1855.
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The bilateral flows between 196 countries are estimated from sequen-
tial stock tables (see overleaf for details). They are com-

parable across countries and capture the number X

of people who changed their country of 95“9‘
residence between mid-2005 and o

mid-2010. »

United States

Japan ..i

North America

Unique estimates of migration flows between the top 50 sending and receiving countries

The circular plot shows the estimates of directional flows between the
50 countries that send and/or receive at least 0.5% of the

world's migrants in 2005-10. Tick marks indicate

gross migration (in + out) in 100,000

by United Nations and Eurostat.

[@10C0) This work islicensed under a (reative Commeas

M. etal. Greos:

Gem\aﬂ‘i
o
' France o
{' fa e
=" Netherlands ‘5
B ! Switzerlnd M
'l
o" Spain
8
] o
2
rtugy
U, &
9
L
&
%o
mpmee 2% How to read the plot
— — - oA
~ : 5 % % " unklds,.t"
£ =g 2 f:,\'a
£3¢ 5\.“
S = “0

Team 2 e Wi st o Demagrashy 4 Gt M (a9t (UASA VD QAR e et

>
=
o

Jpd'gamT198yselequoneisIN_eqo|D” aiA/ojul' uoneisiw-eqols:mmm//;



<S5 AN NN NS EEEEENE RSN SN S BN NN NSNS RS NANE SN NSANEE SN AN SENN AN SN RSN SN N N AN NE NN NN SN AR NN ANANA NN NN NN ANNN NN NNNNN NN NN

CALIFORNIA'S AGRICULTURE INDUSTRY

NEEDS IMMIGRANTS

R

98 PERCENT

of crop workers on
California farms were
born abroad.

71 percent of tree fruit
growers and almost 80
percent of raisin and berry
growers were unable to
find adequate labor.

California produces

NEARLY HALF

of US-grown fruits,
nuts and vegetables.




CHILDREN AT RISK: UNREGULATED DAY CARE IN VIRGINIA

A Washington Post investigation found that 60 children have died in
Virginia day cares since 2004.

ALL CHILDREN UNREGULATED DAY CARES INFANT VICTIMS SLEEP-RELATED DEATHS ABUSE IN UNREGULATED HOMES

Circumstances of death: Sieep-related Abuse-related Accident lliness or natural causes Unknown circumstances*

http://www.washingtonpost.com/wp-srv/special/investigations/va-daycare-deaths/cases/



1. Name the change

2. Know your audience

3. Brainstorm and research

4. Find the story and write

5. Design for clarity

6. Earn those eyeballs!




1) NAME THE CHANGE YOU WANT TO SEE.
NONPROFIT COMMUNICATION GOALS

INFORMATIONAL PROMOTIONAL
 Awareness * Advocacy

* Program content * Program publicity

* Annual report * Donor engagement

WHAT IS YOUR CALL TO ACTION?




2) WHAT IS YOUR AUDIENCE’S POV

e Experts?
* Newbies?

Familiarity

* Opposed?
e Support?

Media

Preferences



3) BRAINSTORM.
THEN, RESEARCH RUTHLESSLY.

BRAINSTORM

RESOURCES DATA SOURCES

* Pinterest * Google and Google

» Dailyinfographic.co Books
m  US Census

* Fast Company’s * Data.gov
Infographic of the « Universities, think
Day tanks

* Kaggle.com
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OR JUST USE
A BOOK.

Example
source:Mason

Currey’s Daily
Rituals: How
Artists Work.

http://www.fastcodesign.com/
3031754 /infographic-of-the-
day/the-sleep-schedules-of-27-
of-historys-greatest-minds


http://masoncurrey.com/Daily-Rituals
http://masoncurrey.com/Daily-Rituals
http://masoncurrey.com/Daily-Rituals
http://masoncurrey.com/Daily-Rituals
http://masoncurrey.com/Daily-Rituals
http://masoncurrey.com/Daily-Rituals

“IF YOUR MOTHER SAYS
SHE LOVES YOU, FACT
CHECK HER.”



4) WHAT IS THE MUST-SHARE
STORY IN THE DATA?

Ask yourself:

 What would your audience find counterintuitive
or surprising?

 What is hilarious or enraging?

* |If a news outlet ran the infographic, what would
the headline be? What would the tweet say?

* Are there characters in this story?




Geek Traits

Can be pretentioys
and longwingeq

Wears ironic t-shirts.

Interests might include
gaming. fitm (both .
artsy film and any‘lhmg
Will Ferrel stars in).
collecting.
gadgets/tech. ]

computing.codn .
hacking. techno music,

screen printing. elc.

Likely geek jobs:

Web design/development

IT professional

Marketer

Graphic designer

Game designer/developer
Barista at an indie coffee shop
Entrepreneur

Record store

Bartender

Geeks can fall for and

marry non-geeks.

Nerd Traits

\n\roveﬁed.

Socially Inept.

Diverse and sometimes
impractical skills due ?o
broad interests in
games, movies, science.
computers, etc.

‘ Interests might include.

Battlestar CGalactica
(BSG), LARPing,
SecondLife, Physics,
hess, Fantasy/Sci-F;j,
Computer Programming,

Likely nerd jobs:

Rocket scientist
Reclusive professor
Computer programmer
Engineer

IT professional

Inventor

Or work at a video store

Nerds marry other nerds,
it's the natural state of

the universe.

//www.dailyinfographic.com/wp-content/uploads/2012/01/geek-nerd.jpg

http



ONCE YOU FIND THE STORY, WRITE IT.

OLYMPICS

' CASTELLL | fiketohave 1. . = SHNAPIR: "Myjobisto CASTELLL: ") take off CASTELLE "I canalways | 5 CASTELLL: "My arms help CASTELLE:"0n my last
“/both my hands bt on taks- .. - _assisther jump. She's like from the back Inside edge get plenty of height, i memanage therotation | _half-rotation, | open up
A { X fmyarms, | ofmyleftfoot, and | have sothetrickisstaying | whileFminthesiriput | and trytospot Simon. !
torelaxas | do. if Fm tight, steady. If there’s too myght arm back sad i Ican't really see or tell ]
{ 5
i

forward. 1 won't go up in the air cor- muchupand down, I bring | outtashe side to helpme .1 whare
towhere | rectly. right, myrightleg outabitto i control the speed of _;_ning, 501160k for himta
5 [ nd spin” catch myself.” ?

| thespin® " e get my bearings.’ our next element.”

P

photograph by JOHN HUET 02/03/2014 ESPN The Mogozine 15

http://qz.com/501926/the-best-infographics-of-2015-and-why-we-cant-stop-looking-at-them/







5) DESIGN FOR BEAUTY, CLARITY, CONTEXT

SOME FORMATS TO
CONSIDER WHEN
WIREFRAMING

* illustrated article

* Data visualization

* Mixed charts and graphs
* Timelines, flowcharts,

« Compare and contrast
 Maps




https://www.behance.net/gallery/924345/Information-graphics-in-context



Themes, not gimmicks
Clarity, not a novel
Instant understanding
Hierarchy of information
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TECHNOLOGY RESOURCES

« TECHSOUP.ORG
“Tableau

“Adobe Creative Suite
* Apps like Vizable on iPad
* Silk.co for easy interactive sites




6) EARN THOSE EYEBALLS

Promote for at least 3 weeks!
Go in advance to ideal media outlet and pitch

Social media sized images for all outlets.
Google “social media size cheat sheet” for
latest dimensions

Post on your site and link in email signature
Hashtags!
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